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2014 has been a positive year for the Canadian sheep industry and for the 
Canadian Sheep Federation.  Lamb prices have rebounded and the industry 
is optimistic that they will remain strong.  The recently announced access 
for Canadian mutton and products into the Mexico market should result 
in increased demand and better prices for mature sheep, which will help 
improve producers’ bottom lines. 

32 %
Lamb prices in 2013

1.2 %
Size of ewe flock in 2013

$1,000,000
    in revenue from exported product in 2013
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The creation of a Research and Promotions Agency 
has seen some preliminary discussions and the 
CSF will continue to explore the possibility of 
applying import levies to the large volume of sheep 
and lamb products imported annually. Import 
levies would help level the playing field between 
imported and domestic product, and could greatly 

benefit the Canadian 
industry. These levies 
would be used promote 
the industry and help 
improve consumption of 
sheep and lamb products 
in Canada. 

Moneys collected on 
imports can also be used to 
support national research 
projects for things like 
parasite resistance to  
anthelmintics (wormers), 
studies that support 
drug approvals and 

antimicrobial resistance research. All of these 
end uses are tools our industry needs to be 
profitable and sustainable. 

Every year sees new challenges and we are 
confident that with the strength of our national 
organization and industry partnerships, we can 
navigate our way through another successful year.

        Phil Kolodychuk
           Chairman
           Canadian Sheep Federation

Building On Our
                 Momentum

The CSF is once again moving its Annual General 
Meetings across the country, with this year’s 
meeting scheduled to take place in Calgary during 
the third week of November. The Federation 
has also committed to participating in Provincial 
AGMs across the country attending a number of 
meetings annually. I had the pleasure of attending 
the British Columbia 
Sheep Federation’s 
annual meeting and 
gained tremendous  
value in understanding 
the province’s challenges 
and the initiatives 
underway to support 
local producers.

The release of the Code 
of Practice for the Care 
and Handling of Sheep 
represented a milestone 
for our industry. Our 
contribution to the 
development of the newly released Sheep Code 
helped establish a gold standard for production 
practices in Canada and demonstrates the 
industry’s continued commitment to animal care. 

The Federation continued with traceability 
discussions in 2013-2014, taking part in the 
Canadian Food Inspection Agency’s latest round 
of consultations. The CSF will continue to work 
with the federal government to make sure that 
the traceability system that is ultimately developed 
will be fair, easy to comply with and functional. 

The CSF wrapped up some 
successful projects this 

year, with plans to expand 
existing programs in ways 

that support producers 
interests and the industry 

as a whole.
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Our Mission - To Be Your VOICE

This mission statement highlights how the CSF believes it 
can best serve the industry by working as an advocate for 
sheep producers and creating conditions for success. This 
includes motivating a market-driven mindset and coordinating 
efforts for greater collaboration and communication 
across all sectors of the value chain. The overall goal is 
increased value and long-term sustainability for everyone, 
and an industry that is recognized around the world as a 
competitive quality brand.

Who we represent 
The CSF is a producer-funded organization comprised 
of nine member provinces (British Columbia, Alberta, 
Saskatchewan, Manitoba, Ontario, Nova Scotia, New 
Brunswick, Prince Edward Island and Newfoundland & 
Labrador). Each province appoints one representative to 
the CSF Board of Directors. CSF Directors must be sheep 
farmers in order to sit as a Board member. Each Director 
has a weighted vote on the Board, based on the province’s 
share of the national ewe flock as of January 1 Statistics 
Canada data, and calculated as a 5-year rolling average. 
This ensures that the Board’s capacity reflects the makeup 
of the national industry.

Directors are representatives of their provinces, and the 
channel of communications between provincial Boards 
and the CSF Board. Directors are expected to bring the 
interests and concerns of their provincial organizations 
to the CSF Board and while at the CSF table, they make 
decisions that benefit the industry as a whole. Producers 
and organizations are encouraged to share their views 
with their provincial representatives to ensure they are 
heard by the CSF Board of Directors.

Some provinces pay annual membership dues while others 
collect a tag levy and remit it as their membership fee. 
Dues are calculated on the same basis as the province’s 
weighted vote. Using a 5-year rolling average in calculating 
membership dues eliminates any drastic changes in the 
amount of dues owed by the provinces. Tag levies are 

set at $0.25/tag in provinces that have elected to pay CSF 
membership in this manner. 
 

What Your Board Does For You
The function of the Board is to achieve the mission of the 
CSF, which includes activities such as setting policy and 
lobbying. The Board meets face-to-face once per year at 
the Annual General Meeting and by regular teleconferences 
during the year. The Board of Directors establishes the 
CSF’s priority areas which include: industry development, 
communications, education and training, organizational 
management and governance.

The organization employs one-full time staff person – 
the Executive Director – and one part-time bookkeeper. 
The function of the Executive Director is to oversee the 
operations of the CSF, implement the goals and objectives 
of the Strategic Plan as established by the Board, and 
manage human, financial and physical resources.

As required, other staff positions are supported through 
financial assistance from the federal government, including 
an On-Farm Food Safety (OFFS) Coordinator, a National ID 
Coordinator (a role that is shared with the goat industry) 
and a National Scrapie Project Coordinator.

Our Committees
The CSF Board of Directors relies on the input from a number 
of committees and working groups in developing national 
policy and programs. Both committees and working groups 
are made up of producers, industry group representatives, 
professionals versed in specific subject matter as well as 
provincial and federal government agency reps as required. 
It is very important to the CSF Board that the development 
of policy and programs is done by engaging a wide sector 
of the value chaing. The CSF currently has two standing 
committees, which are committees that work indefinitely. 
The Canadian Sheep Identification Program Working Group 
was established to make policy recommendations to the 
Board related to animal identification and the SheepTrace 
Committee’s mandate is to make policy recommendations 
related to the national sheep traceability system to the 
CSF Board. In addition to these groups, CSF projects rely 
on ad hoc committees to help with program development 
and implementation. These include the Scrapie Working 
Group, the On-Farm Food Safety Working Group and the 
Sheep Biosecurity Standard Sub-committee.

CSF 101: what you need to know about who we are  
and what we’re doing for you

To represent all producers in providing leader-
ship aimed at cooperative work among all levels 
of government and industry-related organiza-
tions, both domestic and foreign, to further the 
viability, growth and prosperity of the Canadian 

sheep, wool and dairy industry



2013 milestones

The Canadian Sheep 
Federation (CSF) and 

the National Farm 
Animal Care Council 
(NFACC) announced 

the release of the new 
Code of Practice for 

the Care and 
Handling of Sheep.

CODES OF 
PRACTICE

ACCESS TO 
NEW 

MARKETS

The Sheep Value Chain 
Roundtable, an 

industry-led forum 
facilitated by Agricul-
ture and Agri-Food 
Canada formed a 

Meat Quality Working 
Group with a mandate 

to discuss inter-
related topics, such as 
systems to differenti-
ate carcass specifica-

tions , a means to 
convey information 

regarding meat quality 
between producers 
and processors and 
the impact of herd 

management on meat 
quality. 

NATIONAL MEAT 
QUALITY WORKING 

GROUP

The Canadian Sheep 
Federation is collabo-
rating with the Cana-

dian Agricultural 
Human Resources 
Council (CAHRC) in 

their development of a 
National Occupational 

Standards (NOS) for 
the sheep sector. This 

standard will help 
define job descriptions 

and will be shared 
with academia and 

training institutes to 
help train skilled 

employees for the 
sector.  

NATIONAL 
OCCUPATIONAL 

STANDARDS

WORLDS YOUNG 
SHEPHERDS 
CHALLENGE

For the first time ever, 
Canada sent a team to 

the international 
‘World Young 

Shepherds Challenge’ 
that took place this 

year in Paris, France, 
from September 27th 
through October 4th.  

The World Young 
Shepherds Challenge 

is an international 
competition that tests 

participants’  
knowledge of sheep 

production and sheep 
handling skills.  

The Canadian Sheep 
Federation (CSF) 
announces that, 

thanks to the efforts 
of the Market Access 

Secretariat (MAS), 
Canadian sheep and 
goat meat, offal and 
viscera from animals 

without any age 
restriction can now be 

shipped to Mexico. 

GLOBAL 
DIALOGUE

The CSF participated 
in the North American 

Dialogue on Family 
Farming, hosted by 

the UPA as part of the 
World Farmers Orga-

nization global 
dialogue.  The meeting 

focused on getting a 
North American per-
spective of the chal-

lenges for family 
farms.  Delegates from 

Canada, the US and 
Mexico attended.

GOVNERMENT 
FUNDING

Agriculture Minister 
Gerry Ritz announced 
an investment of $7.5 
million to the Cana-

dian Agri-Traceability 
Services to develop, 

implement and oper-
ate a national livestock 

traceability data 
service.
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The Canadian Sheep Federation has worked on a number of scrapie projects over the 
years including the National Genotyping Survey and the recently completed National 
TSE Eradication. Scrapie is a fatal neurological disease affecting sheep and goats and is from the same 
family of diseases as BSE in cattle, chronic wasting disease in deer and elk and Creutzfeldt-Jakob disease 
in humans. Although scrapie has not been shown to pose a risk to human health, it remains a reportable 
disease in Canada and an internationally reportable disease to the World Organization of Animal Health (OIE).

Scrapie is not a newly emerging disease and in fact it has been around for centuries. Scrapie was 
first identified in Canada in 1938 and became a reportable disease here in 1945. Since then, there 
have been scrapie control actions in place in this country. Possible disease control actions include 
farm quarantines, blood testing of all the sheep and goats on farm and destruction of animals 
that are at risk. These disease control actions are, in part, what drives the need to eradicate the 
disease. When a case of scrapie is identified, the infected animal is traced back through the farms 
on which it lived to its farm of origin. Every farm along that chain of ownership is subject to some 
level of disease control action, as are farms that have sold to or purchased from a scrapie-positive 
premises within a 5-year period. A single scrapie positive case can bring a large number of operations 
under scrutiny. For some farms and farmers, the economic impact of having scrapie is devastating.

To put into context the impact scrapie has on the industry, here are some important scrapie statistics:

Over the course of the past 6 years, 4,075 animals have been destroyed as part of scrapie 
investigations. An additional 6,425 animals under 12 months of age have been ordered slaughtered, 
some prematurely. At the current reimbursement rates established through the Health of Animals 
Act ($825/commercial, $1200/registered), animals destroyed over this 6 ear period represent 
a loss of between $3,361,875.00 and $4,890,000.00. These losses don’t take into account the 
lost production incurred by farms as they follow mandatory quarantine and cleanup periods, 
or through the restocking period. Lost income and lost clientele become just that, direct losses.

Scrapie Programs in Canada

Scrapie Infected Premises 2008-2013 

Year 
# of New Scrapie 

Infected 
Premises 

Species 
affected 

# of animals 
destroyed 

# of animals 
slaughtered * 

2008 6 Sheep 1250 625 

2009 2 Sheep 200 250 

2010 9 Sheep 750 10025 

2011 6 Sheep 475 1625 

2012 8 Sheep 550 1525 

2013 4 Sheep & Goat 850 1375 
Courtesy of the Canadian Food Inspection Agency 
*Slaughter is the preferred method of destruction for sheep and goats under 12 months on a scrapie infected premises. 
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The BSE crisis in the UK in the 1990s 
and the closure of the US borders 
to Canadian cattle, sheep and goats 
in 2003 led to serious considera-
tion of both how the international 
community deals with these related 
diseases and the impact scrapie has 
on the Canadian sheep industry. 

The economic value of sheep exports 
in 2002 was $18,661,242 compared 
to a 2012 value of $2,134,061.  This 
represents a loss of $165 million 
worth of exports over 10 years’.
This period had a resounding effect 
on the industry of the day, and 
the industry’s growth since then. 
Now, over two thirds of the world’s 
countries have import restrictions 
based on an exporting countries 
scrapie status and there is a clear 
understanding that Canada’s market 
access is largely dependent on our 
ability to eradicate the disease.

In response to the impact scrapie 
has had on the Canadian sheep 
industry, the CSF continues to support 
scrapie eradication programs and 
remains involved in eradication 
efforts. The National TSE Eradication 
Plan, which wrapped up this past 
year, included conducting a scrapie 
prevalence study, administering the 
Voluntary Scrapie Flock Certification 
Program (VSFCP) for producers 
and developing a comprehensive 
industry-level plan that will guide the 
Canadian sheep and goat industries 
to scrapie eradication. The National 
TSE Eradication Plan wrapped up in 
March, 2014, with the release of the 
Scrapie Eradication Strategic Plan. 

A 25 member steering committee 
drawing representation from the 
CSF, the Canadian National Goat 
Federation (CNGF), Canadian Sheep 
Breeders’ Association (CSBA), 
Canadian Livestock Genetics 
Association (CLGA), Alberta 
Agriculture and Rural Development, 
Canadian Food Inspection Agency 

(CFIA), Agriculture and Agri-Food 
Canada (AAFC), the Universities of 
Saskatchewan and Guelph, and 
Canadian producers came together 
to complete the Scrapie Eradication 
Strategic Plan. Finalization of the Plan 
was realized through the culmination 
of the National TSE Eradication Plan’s 
activities and drew on them as a 
basis of scrapie eradication planning. 

In developing the Scrapie Eradication 
Strategic Plan, the steering committee 
focused on the science of the 
disease, the prevalence of scrapie 
in Canada and scrapie programs 
and initiatives currently in place in 
Canada. With that information, the 
Scrapie Eradication Strategic Plan 
outlines the steps required to steer 
the country to scrapie eradication 
focusing efforts on scrapie surveil-
lance, communications, education and 
risk mitigation efforts and programs. 

Scrapie prevalence from November 
2010 through December 2012 was 
established separately for the national 
sheep flock and goat herd. Over the 
2 year, a total of 11,704 testable 
sheep samples were collected from 
abattoirs across Canada based on a 
sample collection strategy created 
by the study’s epidemiologist. From 
these samples, the prevalence of 
scrapie in the national sheep flock 
was estimated to be 0.08% or 1 
in 1,300 mature sheep. The goat 
scrapie prevalence study collected 
761 goat samples from abattoirs 
during the same period and the 
prevalence of scrapie was cautiously 
estimated at 0.26% or 1 in every 
383 mature goats. The estimation 
of goat scrapie needs to be more 
critically interpreted as the final 
sample size was small, not allowing 
for the same level of precision as in 
the sheep prevalence estimation.

The Scrapie Eradication Strategic 
Plan recommends a two-phase 
national scrapie surveillance strategy 
aimed at identifying all remaining 
positive cases of scrapie. Phase 1 
of the surveillance strategy calls for 
the collection of 11,000 testable 
samples every two years (1,050 goat 
samples and 4,450 sheep samples 
annually) for a minimum of four 
years. Phase 2 of the surveillance 
strategy will begin once there have 
been 5 consecutive years of no 
positive scrapie cases identified. 

During the second phase of surveil-
lance, 3,000 samples will be tested 
annually; at least 570 goats and 
2,430 sheep per year. In addition to 
slaughter surveillance, producers will 
be encouraged to voluntarily submit 
samples from on-farm deaths for 
scrapie testing. On-farm scrapie 
surveillance will play a big role in the 
overall success of the eradication plan. 

In addition to the scrapie surveil-
lance, the strategic plan will focus on 
communicating eradication efforts 
to Canadian producers, industry 
stakeholders and trading partners. 
Considerable effort will be placed on 
providing scrapie education for all 
industry stakeholders and encour-
aging engagement in eradication 
efforts by Canadian producers. The 
plan will continue to support admin-
istration of the Voluntary Scrapie 
Flock Certification Program (VSFCP) 
and encourage program uptake. 
The VSFCP provides a means for 
producers to control scrapie on-farm 
and recognizes efforts producers 
through a certification process.

For more information about the 
Scrapie Eradication Strategic 
Plan or the Voluntary Scrapie 
Flock Certification Program, visit 
the Scrapie Canada website at:    
w w w . s c r a p i e c a n a d a . c a   
or contact the Canadian Sheep 
Federation at 888.684.7739.
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In December, 2013, the Canadian Sheep Federation (CSF) and the 
National Farm Animal Care Council (NFACC) announced the release 
of the new Code of Practice for the Care and Handling of Sheep.

NFACC is a collaborative partnership of diverse 
stakeholders created in 2005 to share informa-
tion and work together on farm animal care and 
welfare and is the national lead for farm animal 
care issues in Canada. The sheep Code was 
the fifth of eight farm animal Codes of Practice 
currently under revision to be completed through 
the NFACC Code development process. The 
Code’s development was led by a 17-person 
Code committee comprised of sheep producers, 
animal welfare and enforcement representatives, 
researchers, transporters, processors, veterinar-
ians and government representatives. The CSF 
is pleased to have been a partner in the Sheep 
Code development and a member of the Code 
Development Committee.

Codes support responsible animal care practices 
and keep everyone involved in farm animal care 
and handling on the same page. They are our 
national understanding of animal care require-
ments and recommended practices, providing a 
foundation for animal care assessment programs 
and in some provinces, regulatory activities. The 
purpose of the Sheep Code is to provide produ-
cers with a useful, implementable, science-based, 
welfare focused guide that positions the industry 

as a leader in animal care and welfare.
The Sheep Code provides best management 
practices requirements with respect to:

• Housing and shelter requirements based on 
environmental conditions,

• Facilities for the housing and handling of sheep,
• Nutrition, feed and water management,
• Health management including managing sick and 

injured animals,
• General husbandry practices including,

• Identification
• Group handling
• Shearing and crutching
• Hoof trimming
• Castration
• Dehorning
• Breeding, lambing and neonatal care
• Milking procedures

• Transportation and loading practices, particularly 
determining fitness for transport,

• Euthanasia criteria and methods.

Sheep producers are encouraged to review the 
Code, familiarize themselves with the various 
requirements and work to implement these best 
practices on-farm. As the Codes increasingly 
become the basis for animal care enforcement 
in a number of jurisdictions, it’s in the interest of 
all stakeholders to understand the benchmarks 
that have been established within the document.
The Code of Practice for the Care and Handling 
of Sheep is available for free download on the 
NFACC website at:     
                                        
http://www.nfacc.ca/codes-of-practice/sheep

Code of Practice 
       for the Care and Handling of Sheep
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Traceability
       ... making tough decisions

The Canadian sheep industry has been discussing 
traceability for well over a decade now, and 
although implementation deadlines remain a 
bit fluid, there is an expectation that we’ll soon 
see regulatory changes that will complete the 
traceability chain and make traceability manda-
tory for the sheep, cattle, bison, goat and cervid 
industries. 

The Canadian Sheep Federation (CSF) engaged 
in the Canadian Food Inspection Agency’s (CFIA) 
latest round of traceability discussions in November 
2013, providing comment and recommendations 
on their ‘Options for livestock identification and 
traceability regulations’ consultation document. 
Through the course of the past year, the CSF 
has actively advocated on behalf of producers, 
working towards a cost effective traceability system 
that is truly functional. Some of the program 
requirements suggested by the CFIA in the initial 
consultation may be suitable for the industry 
while others would have a negative impact on 
how producers do business and would incur 
significant costs. Movement reporting remains 
the most contentious CFIA recommendation as 
it would have producers report the movement 
of animals off-farm and bearing the brunt of 
reporting costs. The CFIA’s Cost Benefit Analysis 
of traceability options estimated that movement 
reporting would cost the industry $2 million to 
get up to speed and $2.3 million annually. 

These costs are in addition to what is already being 
spent on tags, and include the time, equipment 
and resources required to report information to 
a central database. 

For producers, this works out 
to an average of $2.88/ewe in 
preparation costs, and $3.35/

ewe a year thereafter.  

The CSF has been advocating that movement 
reporting should be the responsibility of inter-
mediate sites, taking most of the cost of reporting 
off producers and spreading it across the value 
chain. This is a similar system to what is being 
recommended for the cattle industry and the CSF 
recommendations would mean that reporting 
requirements are harmonized across species. 

This not only saves producers the cost of reporting, 
it makes understanding, complying and enforcing 
requirements easier. Producers have supported 
traceability for the past decade by tagging animals 
as per the Canadian Sheep Identification Program. 
In order to have complete traceability, the rest 
of the value chain will have to get involved and 
do their part.

The industry’s short term goal is to finalize future 
regulations that mitigate the cost and burden 
of traceability to producers, while ensuring that 
the end result is an effective traceability system. 
Once regulations are drafted and there is a clear 
understanding of what the requirements will be, 
the CSF will focus on developing a program for 
the industry. This will include making decisions 
about who administers the program, what data 
service providers are used to report and maintain 
program information, how the history of animal 
movements are maintained and how premises 
identification (PID) is integrated into the program. 
Tools that support the program, like movement 
manifests and information guides, will also need 
to be developed. 



 C A N A D I A N  S H E E P  F E D E R A T I O N  A N N U A L  R E P O R T  |  1 1

Communication will be key to ensuring that producers understand program requirements and 
that the industry is equipped with the tools it needs to be compliant with regulations as they 
come into force. Following the program framework’s development, the industry will begin imple-
menting traceability. Although at first glance some of the elements seem straight forward, program 
development and implementation need to be deliberate enough to ensure that the end result is 
a functional and sustainable system. 

The CSF commissioned the SheepTrace Committee this past year to help with traceability planning. 
The committee includes sheep farmers, auction marts, processing plants, industry members, 
traceability program administrators from other sectors, international industry members and 
federal government representatives. The SheepTrace Committee has been tasked with guiding 
the development and implementation of a national sheep traceability system, making policy 
recommendations to the CSF Board and the sheep industry. The committee will deliberate on the 
intricate details of program requirements, including drawing on lessons learned in other sectors 
and countries. 

As the national body that represents 

the Canadian sheep industry, the CSF ’s 

role will continue to be one of ensuring 

that the finalized traceability program 

supports the interests of Canadian 

producers and the viability of the 

Canadian sheep industry.
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State of the Industry
2013 Inventories
The national ewe flock saw a small decrease in numbers again in 2013, after a similar loss in 2012. July 
1, 2013 Statistics Canada numbers indicate that the ewe flock was down 1.2% (6,600 head) to 567,300 
head compared to 573,900 in July 2012. British Columbia, Manitoba and Nova Scotia demonstrated slight 
increases in ewe flock in 2013 over 2012, with 0.8%, 2.3% and 4% growth respectively. All remaining 
provinces had smaller ewe flocks in 2013 compared to 2012 with 0.2%, 2.1%, 1%, 2.7%, 6.8% 5% and 
8% decreases in Alberta, Saskatchewan, Ontario, Quebec, New Brunswick, Prince Edward Island and 
Newfoundland & Labrador ewe flocks respectively. Quebec lost the largest number of ewes in 2013, 
down 4,100 head from the same period in 2012. 

The number of replacement lambs in inventory July 1, 2013, representing 17.8% of the ewe flock, is a 
decrease from the same period in 2012 (18.2%) suggesting that the industry may face a smaller ewe 
flock again in 2014. 

In 2012, the number of replacement lambs reported would have suggested an increase of ewe flock 
size for 2013, however lower 2012-2013 prices may have influenced decisions to liquidate inventories 
which reflects in increased slaughter rates in 2013. Provincially and federally inspected facilities cumula-
tively reported a 10.3% increase in 2013 slaughter rates, processing 572,636 head in 2013 compared 
to 519,126 in 2012. Quebec and Atlantic facilities processes the same volume of sheep and lambs in 
2013 as 2012, where Ontario and the Western provinces slaughtered 14.8% and 13.6% more animals 
in 2013. Ontario facilities slaughter the largest volume of animals nationally, 52.7% of the sheep and 
lambs killed in Canada in 2013.

To July 1, 2013.  Source:  Statistics Canada.
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Imports 
The majority live animal imports into Canada continue to be those going directly to slaughter or into 
feedlots. 18,604 head of sheep were imported in 2013 worth nearly $2 million. From that only 136 
head, worth approximately $39,973 and representing 0.7% of total imports were destined for breeding 
purposes. All live animals imported in 2013 came from the US. Canada has continued to be a net 
importer of sheep and lamb since 2003, before which the country was a net exporter of live animals. 

Canada imported more sheep and lamb products in 2013 than it did in 2012. $1.38 million worth of 
sheep and lamb cuts, and $854,541 in half and whole carcasses were imported in 2013 compared to 
$1.27 million and $642,899 in cuts and carcasses, respectively, in 2012. This represents an increase 
of approximately 2,000 metric tonnes (12.5%) of product. The majority of imported products originate 
from Australia (62% by volume), New Zealand (35% by volume) and the US (2%). 2013 saw the intro-
duction of products coming the UK and Ireland, countries that don’t traditionally export product to 
Canada.

Source: Canadian Food Inspection Agency
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Exports
Canada exported a slightly more live animals in 2013 compared to 2012, shipping 3,945 head worth 
approximately $471,065.  86% of those exports shipped to the US, with the remaining 14% (500 head) 
exported to Singapore.  By comparison, Canada exported $18.7 million worth of live animals in 2002.

In 2013, Canada exported just over $1 million worth of sheep and lamb cuts and carcasses, either 
chilled or frozen, compared to a 2012 export value of $275,232.  In total, 398,938kg of product was 
exported in 2013 vs the 57,257kg exported the year before. Significantly larger export volumes of 
boneless, frozen sheep cuts to the US, bone-in chilled sheep cuts to China and fresh and chilled 
carcasses and half carcasses to the United Arab Emirates account for the 2013 increases.

Source: Canadian Food Inspection Agency
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Consumption
Per capita consumption of lamb and mutton rose slightly in 2013 to 0.984kg compared to 
0.975kg in 2012. This number remains low compared to 5 years ago, when in 2009 Canadians 
consumed 1.156kg of lamb and mutton per capita. 34,600 metric tonnes of lamb and mutton 
were consumed in Canada in 2013 compared to 33,900 tonnes in 2012 and 38,870 in 2009. 
This is a positive upward swing in consumption, possibly driven by lower 2012-2013 sheep and 
lamb prices around the world. 

Sheep and lamb prices rebounded in 2013. Sungold Specialty Meats Ltd (Alberta) reported 
December 2013 Index 100 base rail average prices 32% higher than December 2012. Average 
Ontario auction prices rose for lambs in 2013, with 90-109lb lambs seeing the largest price 
increases to $169.56/cwt (a 33.6% increase from 2012. Cull ewes lost value in 2013, with both 
Ontario and Quebec auctions posting average price decreases of 3.3% and 4.9% respectively. 

According to Statistics Canada, sheep and lamb farm cash receipts reached a 5-year low in 2013, 
down 16.2% and worth $117.8 million compared to $140.5 million in 2012. Meanwhile, Farm 
Operating Expenses for 2013 were reported at a 5-year high of $48.2 billion. Significant increases 
in property taxes, non-family wages, cash rent and crop insurance prices contributed largely to 
increased expenses, although price increases held in most sectors. 

2013 saw some positive trends for the industry with increased sheep and lamb prices and 
increases in both per capita consumption and lamb and mutton exports. Careful attention should 
be paid to the impact that the decreasing ewe flock and replacement inventories will have on 
domestic supply especially in the face of decreasing imports of live animals for slaughter and 
only marginally increased cuts/carcass imports. This is a positive upward swing in consumption.

Source:  Statistics Canada and Agriculture and Agri-Food Canada.
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Sheep 
Value Chain 
Roundtable

The Value Chain Roundtables were launched 
in 2003 as part of the shared vision between 
industry and government to enhance 
Canadian competitiveness and profit-
ability. They bring together key industry 
leaders from across the value chains such 
as—input suppliers, producers, proces-
sors, food service, wholesale/retail, traders, 
industry organizations—with federal and 
provincial policy makers. The goals of these 
Roundtables are:

• To identify sector strengths, 
weaknesses; 

• To identify and capitalize on opportun-
ities in markets, technology; 

• To identify research, policy, regulatory 
and technical needs; 

• To improve communication by sharing 
information, building relationships 
and trust; and to assist in aligning the 
various sectors of the supply chain; 

• To create visions and cooperative long-
term strategies; and

• To enable the sector with the means to 
respond to challenges. 

The Roundtable is co-chaired by Andrew 
Gordanier, a producer from Shelburne 
Ontario, and John Ross, Director of the 
Animal Industry Division AAFC. 

The Sheep Value Chain Roundtable is an industry-led forum facilitated by Agriculture & Agri-Food 
Canada (AAFC). The Roundtable brings together industry stakeholders along the supply chain, with 
provincial and federal governments, to address various competitiveness issues. Industry partici-
pants are drawn from the Canadian Sheep Federation, the Canadian Sheep Breeders’ Association, 
Canadian Co-operative Wool Growers, Canadian Livestock Genetics Association, the Federation 
des producteurs d’agneaux et moutons du Quebec, processors, researchers, and the animal health 
sector. 

The Roundtable is focused on the following 
issues and has formed working groups 
related:

• Improving meat quality (i.e. measuring 
and providing information to the supply 
chain); 

• Accessing minor use livestock drugs; 
• Influencing sheep-related research 

across Canada; and
• Identifying approaches to expanding the 

sector within Canada.

Further, the Roundtable also provides a forum 
to discuss other issues, such as:

• Livestock traceability;
• Scrapie eradication; and
• Antimicrobial resistance and 

antimicrobial use.

The Roundtable meets once per year for a 
face-to-face meeting, with a number of confer-
ence calls in between. Following each meeting, 
a bulletin is posted on the Roundtable’s 
website to provide a short summary of what 
transpired. 

For more information on the Roundtable, please 
visit: www.agr.gc.ca/eng/industry-markets-and-trade/
value-chain-roundtables/sheep/?id=1385758986961

Should you have any questions about the Roundtable, 
please contact Liz Gomes, AAFC at: 613 773-1066 or eliza-
beth.gomes@agr.gc.ca.
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• This past year marked the implementation 
of a new Strategic Plan that contained 
4 Key Strategic Directions: Advocacy; 
Market Development; Industry Capacity 
and; Organizational Development.  
Included in the Plan were industry targets 
to be used as a way of measuring the 
success of the plan’s implementation. 

• OSMA has been spending considerable 
time advocating on behalf of Ontario 
sheep producers providing feedback 
to the government and MPP’s in the 
areas of: RMP;  riparian grazing; small 
ruminant import regulations; the proposed 
traceability regulations; Predation; 
Animal Welfare; the provincial budget 
and;The Endangered Species Act. 

• The Risk Management Program (RMP) has 
been operating with a $100 million cap, which 
OSMA, along with its OASC partners has been 
lobbying to have increased. OSMA wants 
the program to be predictable, bankable 
and sustainable. While we understand 
that the cap makes RMP predictable for 
government and less so for producers, 
we continue to endorse this program 
and encourage producers to participate. 

• OSMA has seen increased activity in the 
area of animal welfare. In addition to 
our membership with Farm and Food 
Care, the staff also now participates on 
the Animal Welfare Task Team, and OSMA 
has signed a Memorandum of Agreement 
with the Ontario SPCA. As part of the 
Agreement, OSMA has trained producers to 
be Industry Representatives and accompany 
Ontario SPCA inspectors to farm visits. 

• The inability to access animal health 
products, especially wormers, has been 
identified by producers as a major concern. 
OSMA has been working to get products 
approved for use through the Veterinary 
Drug Directorate’s Minor Use Minor 
Species (MUMS) approval process. Earlier 
in 2014, Baycox was approved. While 
this drug does not address the issue of 
wormers specifically, it does prove that the 
MUMS process works and will hopefully 
motivate other companies to submit 
applications for drug approval in Canada. 

• OSMA has also partnered with Foodland 
Ontario to have lamb radio commercials 
played in 40 markets 3-400 times. They 
also included lamb in the 2014 Spring 
Recipe Brochure and will feature lamb 
samosas in the 2015 Foodland Calendar.

• OSMA continues to look for opportunities 
to promote Ontario Lamb. This year 
Ontario Lamb was advertised at Toronto’s 
Ribfest, reaching over 25,000 people 
over 5 days. Advertisements were also 
taken out in Foodservice and Hospitality 
magazine (circulation 25,000) and 
Horizon Magazine (circulation 100,000) 
which also comes with screen time 
on the TCC (7.8 million impressions).

• The Ontario Lamb Company held an 
Industry Think Tank which brought together 
producers, the processor and retailers to 
address the growing demand for locally 
produced lamb. One of the outcomes of 
this meeting is a hoof to hook video which 
can be found on the OSMA website under 
Videos. Copies have also been given to all 
OSMA Directors to show at District meetings. 
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• The Farm Products Marketing Commission 
also held an Industry Advisory Committee 
meeting. These meetings will be held twice 
a year with attendance spanning the value 
chain. The goal of the meetings is to focus on 
solutions to issues that allow the industry to 
grow and for all segments to be profitable. 

• OSMA is also partnering with Ontario 
Goat, Ontario Veal and Ontario Rabbit on 
a Market Development project that will 
clearly outline the needs and preferences 
of the Ontario ethnic market that will result 
in the creation of a marketing strategy. 

• In July the Agricultural Adaptation Council 
approved a Price Predictability Application. 
This project is designed to build a web-based 
price predictability tool for the Ontario 
sheep industry. If successful, this tool will 
allow producers to forecast lamb prices, 
enabling them to make more informed 
business and marketing decisions and, 
hopefully, help to take the risk out of what 
is an inherently volatile market. 

• OSMA has joined the likes of Beef, Egg, 
Turkey, Chicken, Pork and Dairy Farmers 
of Ontario, and partnered with the Ontario 
Association of Food Banks (OAFB). This 
partnership enables each commodity 
organization to develop a program that 
allows them to contribute to the OAFB and 
help address the issue of a lack of protein 
in Ontario food banks. In return Ontario 
Sheep and Ontario Lamb are included in 
the Food Banks promotional materials 
(watch for their ad in the Toronto Star on 
October 6) and their Government Relations 
campaigns. 

• August saw the launch of the Master 
Shepherd’s Course. This 12 module 
course focuses on giving experienced 
producers the tools necessary to expand 
their business. The course curriculum is 
aimed at commercially minded Shepherds 
with a desire to progress to the next level 
of production. 

• A Ewe Feed Efficiency project is underway 
that will provide producers with information 
on feed use and efficiency of ewes of varying 
mature body size. Knowledge gained from 
this study will assist in developing on-farm 
applications of innovative feed use and 
efficiency data. Additionally an Alternative 
Feeds project is underway that will look at 
feed intake, growth performance, feed use 
efficiency and carcass quality of animals 
fed corn cob meal versus traditional feeds.

• This past year OSMA also partnered with 
the PSBO and CSBA to bring the 2014 
All Canadian Classic to Ontario. OSMA 
specifically focused its attention on organizing 
the trade show and education and from all 
accounts the event was a success. Thank 
you to the PSBO and CSBA for providing 
OSMA the opportunity to be part of the 
Classic. 
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Alberta Lamb Producers operates under the 
Marketing of Agricultural Products Act. Funded 
by a mandatory but refundable check off of 
$1.50, paid with purchase of each CSIP tag, ALP 
supports every producer in our province.  The 
check off paid is the producers’ investment in the 
sheep industry: it provides for the operational 
expenses, communications and advocacy from 
ALP. In addition, it enables the organisation to 
create, obtain funding and manage industry 
development projects. From providing management 
resources to promoting the lamb produced, 
ALP gives producers a great return on their 
investment.

By continued two-way interaction and collaboration, 
we can achieve our goals and ensure that ALP 
is directed by its members, the producers 
of Alberta. Above all, ALP enables the sheep 
industry and its producers to have a voice, to 
be at the table when decisions are being made 
and to encourage the development and success 
of the industry. 

The 2013/4 activities and projects include: 

Communications 

• Website – www.ablamb.ca –free access to 
production resources, industry links, events 
and contacts, free classified ads for producers

• N’ewesletter – mailed four times a year, free 
classified ads and cost-effective display ads

• N’ewesline – a free email news service to provide 
new information as it becomes available. During 
the past year, new legislation required signing 
up again for this free email news service at www.
ablamb.ca or email admin@ablamb.ca 

• Marketline –new this year – sign up for free weekly 
email listing market prices in Alberta and Ontario 

• Go to www.ablamb.ca to sign up or email admin@
ablamb.ca 

• YouTube/sheepcentral – have you checked out 
new industry videos? 

 

Producer meetings and seminars

• Five zone meetings in October/November 2013

• Meet the Board 2013/4 - sessions in Camrose, 
Grande Prairie and Red Deer featuring speakers 
on nutrition, parasites and grazing. 

• 2014/5 - Sept 2014 ALP producer meeting 
completed and three more coming up in 2015. 
Five zone meetings held in fall 2014 and looking 
forward to having the CSF AGM in Airdrie and the 
Sheep Value Chain meeting in Calgary. 

 
Industry participation and support

• ALP directors continue to support local sheep 
clubs and 4-H groups with donations and 
attendance of events. Display materials and 
producer resources are available. 

 
Viability and Sustainability (ALMA) 

• Resource modules on marketing and coyote 
predation; industry promotion; producer seminars 
and meetings; educational videos for YouTube/
sheepcentral; SheepBytes advertising

• Biosecurity Program Delivery Agent (Growing 
Forward 2) 

• Development of self-assessment for grant eligibility, 
communications and education; producer 
meetings and presentations; new factsheets; 
video presentation for YouTube/sheepcentral

• Welfare Program Delivery Agent (Growing 
Forward 2) 

• Development of self-assessment for grant 
eligibility, communications and education; 
producer meetings and presentations; revision 
of “Guide to Humane Care and Handling of 
Sheep”; new factsheets; video presentation for 
YouTube/sheepcentral.

 “Alberta Lamb Producers is a dynamic 

partner in building a sustainable, 

thriving industry for sheep producers”
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Support for:

•  ”Benchmarking Canadian Lamb Carcass and 
Meat Quality through the Use of Innovative 
Platform Technologies”  Lacombe Research 
Centre and Alberta Agriculture & Rural 
Development.

• “Predicting Feeder Lamb Performance 
– a validation of SheepBytes feeding 
recommendations.“  Alberta Agriculture & 
Rural Development.

• ALP + Check off + ARD collaboration + funding 
$$ = Producer Benefit

• ALP supports an attitude of collaboration – 
together we achieve more. ALP Direction for the Next Three Years

• On September 4th 2014, a strategic planning 
workshop took place for the ALP board and 
staff. The facilitator encouraged us to see the big 
picture of the industry, to draw out ideas, and to 
find options to address the real opportunities 
and challenges we face.

• ALP key strategies September 2014

1. Value for ALP members, particularly in 
areas of communications, resources 
and tools

2. Advocacy with industry stakeholders—
including governments, Canadian 
Sheep Federation, Alberta Farm 
Animal Care and sheep groups

3. Promotion of Alberta Lamb—production 
and promotion go hand in hand and 
support each other

4. Sustainability of ALP—a strong 
organisation needs to maintain 
sound governance and policies and 
ensure stability.
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• We continue to work hard on creating a 
positive environment for lamb production 
in the province. We believe that if we create 
the environment the production will come. 

• We completed a five year strategic plan for 
the Saskatchewan lamb industry. We also 
participated in the provincial governments 
“Plan for Growth 2020” initiative. These 
two exercises have been very valuable 
for us as an organization and will help 
us focus our activities for the future. 

• We are encouraged by the direction and 
work being done by the Canadian Sheep 
Federation and thank Arlette Seib for 
representing our province on the BOD.

• Predation remains an issue for our producers 
and we continue to work with our Ministry 
to improve the current Saskatchewan 
Wildlife Compensation Program. Education, 
prevention and compensation are the three 
pillars of the program. A new initiative 
we’re working on with our Ministry is 
the ability to identify and verify losses 
using the RFID management systems; 
a pilot project is currently under way. 

• Our Ministry continues to view traceability as 
voluntary. However, support for traceability 
implementation is available and is being 
encouraged. The SSDB current focus on 
traceability implementation is encouraging 
producers to register for a PID number. 

• Animal welfare awareness activities 
are a priority for the SSDB. We are 
working closely with the SPCA and 
are doing training for their field staff. 

• Several disease prevalence projects are near 
completion and we are expecting final reports 
before year end. The objective of the first 
project being completed was to determine 
the prevalence of Maedia-visna, BVD and 
Johne’s in the flock. The second project was 
to determine the prevalence of MCF losses 
of bison in Saskatchewan. And the third 
project still under way is to determine the 
prevalence and type of abortions in the flock. 

• Office space and my time continue to be 
shared with the Canadian Lamb Producers 
Cooperative. Separate identities and 
Board of Directors have been established. 

• In summary; the SSDB has had an 
extremely busy year and are happy with 
the activities and accomplishments of 2014. 
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The New Brunswick Sheep Breeders’ Association 
is a small but active organization with members 
from all across the province. Membership 
in the association is voluntary; there is no 
provincial lamb checkoff. There are five 
to seven directors; our president is Mark 
Anderson (Sussex) and our secretary is Jocelyne 
McGraw (Cormier Village). The association 
meets in person only twice per year but 
holds regular conference calls, as required. 

In 2013, the board adopted a (CSIP) tag fee of 
$0.25 per tag to pay New Brunswick’s dues to 
the CSF. This decision was taken so that the CSF 
dues could be collected from all of the province’s 
sheep farmers, rather than from only those who 
voluntarily pay their membership in the NBSBA. 

Activities include planning tours and seminars 
for the membership, consulting with the 
provincial government on issues affecting the 
sheep industry and an annual barbecue and 
tour held on a different member’s farm each 
year. The association is not currently involved 
in the marketing of lamb. Many New Brunswick 
lambs are sold in Quebec (Ste. Hyacinthe) 
and Nova Scotia (Northumberlamb and the 
Maritime Cattle Market in Truro), with the aid 
of trucks that travel between Quebec and Nova 
Scotia each week. New Brunswick producers 
can meet those trucks along the Trans-Canada 
highway and send lambs in either direction. 
The rest are sold directly to consumers, 
either at the farm gate or as freezer lambs. 

Many of our members are actively involved 
in planning for, and participating in, New 
Brunswick’s only sheep show at the Kent County 
Agricultural Fair. The association sponsors a 
prize for the top sheep exhibitor at the New 
Brunswick Provincial 4-H show in Fredericton. 

Our 2013 barbecue/tour was held in the Grand 
Falls/Drummond area of northwestern New 
Brunswick. Stops on the tour included a dairy 
farm where we saw cows being milked by robotic 
milkers and a generator that turns the manure 
from the operation into enough electricity to 
power 400 households. This was followed by a 
brief visit to the Polypay flock of Rachel Godbout, 
and the Rideau Arcott flock of our host for the 
barbecue, NBSBA director Chantal LaRouche. 

Both Rachel and Chantal use photoperiod to lamb 
their sheep several times a year; Rachel’s flock is 
housed in a converted dairy barn and Chantal’s in 
a converted swine barn. Rachel’s flock is pastured 
and Chantal’s flock is in total confinement.   

Although New Brunswick has a relatively 
small sheep industry, we receive funding 
from the provincial government for specific 
programs, including genetic enhancement, 
purchase of handling systems and flock 
health. In the winter of 2014, representatives 
of the sheep industry met with government 
and a facilitator to come up with a strategic 
plan for the sheep industry. This plan will 
be used as a reference in planning future 
programs for the New Brunswick sheep industry.

New Brunswick
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• L a u n c h e d  a  n e w ,  i m p r o v e d 
w e b s i t e  b c s h e e p f e d . c o m

• Hosted educational seminar and field day 
that coincided with the BCSF Annual General

• M e e t i n g  i n  C l e a r w a t e r

• Publish the N’Ewes, a quarterly sheep 
newsletter that connects sheep producers 
from the regional sheep associations

• Participated in several agricultural 
initiatives and meetings, including BC 
Farm Animal Care Council, predator 
workshops and regional field days

• A d m i n i s t e r  t h e  S h e e p 
I n d u s t r y  D e v e l o p m e n t  F u n d

• Member of the BC Agriculture Council

• Member of the BC Association of 
Abattoirs to build our lamb value chains

• Launching a Premium BC Lamb label with a lamb 
scoring system with BC Association of Abattoirs

• Our provincial board of 8 producer 
directors, along with our executive director 
and provincial specialist, typically meet 
monthly via conference call. We’ve also 
met twice face to face at the Red River 
Ex offices on the west side of Winnipeg.

• The AGM was held in Rapid City on March 
1st, 2014 with guest speakers presenting on 
forage production for sheep, and Dr. Neil 
Versavel speaking on flock management 
and breed descriptions. The extreme winter 
conditions made for a very low turnout!

• We were privileged to have Gordon Schroeder 
speak to producers in Steinbach and 
Neepawa in February on production tips. 
Terry Ackerman of the Cdn Lamb Co-op 
also spoke. Both presenters were well 
received and attendance was very good.

• The MSA Show and Sale was held the 
last weekend of August in Carberry this 
year with good entries and Manitoba 
prices! Producers in the Dauphin area 
held a successful show and sale that was 
also sponsored by the MSA in October.

• Manitoba will be hosting the All 
Canada Classic the 3rd week of June, 
and we’re looking to showing one 
and all a hearty Manitoba welcome!
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The wheels of progress turn exceptionally 
slow. While I am half way through my second 
year as President of the Sheep Producers 
Association of Nova Scotia, I find we seem to 
take one step forward and two steps back. 

In some cases we have made great strides. 
An example of that would be with the parasite 
issues. For the second year in a row, we have 
been successful in obtaining support from 
our government in project funding to further 
study Haemonchus contortus. Our work with 
Dr. Gwyneth Jones continues to work with 
several producers and veterinarians in the 
province to better understand how to control 
the parasite.  Dr. Jones has been able to reach 
out to many producers by speaking at workshops 
across the Maritimes as well as developing 
fact sheets.  Anyone who would like to access 
this information can visit the website www.
nssheep.ca/research or contact the office.

We have also worked with the Provincial Department 
of Agriculture to develop a program to help 
control the prevalence of parasites in our flocks.  
The program is designed to assist producers 
in managing remote pastures so flocks can 
be rotated to parasite free grazing areas. 

SPANS has also been actively working on several 
marketing and promotional initiatives with 
producers, processors, restaurants and consumers.  
We have recently formed a relationship with the 
Restaurant Association of Nova Scotia (RANS) and 
make regular submissions to their newsletter.  
We also continue to work with local processors to 
help them access local markets as well as provide 
promotional materials.  We recently developed 
a series of lamb recipes featuring local lamb 
which are available to processors and retailers.  

In the coming year SPANS will continue 
to work with researchers to find practical, 
economical solutions to pressing industry issues.  

We invite you to attend out Annual General Meeting 
which will be held on Saturday January 31, 2015 at 
the Onslow-Belmont Fire Hall, just outside of Truro.
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The Prince Edward Island sheep industry quite 
stagnant, a small number of new producers, and 
a few moving to the province with larger sized 
flocks. However, of some concern - there have 
been a number of producers leave the sheep 
industry. Marketing remains the deciding factor.

Since last reporting the PEI Sheep Breeders= 
Association has made available to producers many 
information and training sessions. The Scrapie 
Information Seminar, September 2013, generated 
great interest and was presented by National Scrapie 
Coordinator and CSF Executive Director, Corlena 
Patterson. A number of information packages 
for application to the program were requested.

Our annual producer and general public lamb 
dinner, held in November 2013 was a great success 
again this year. Such information sessions as; Feed 
and Feed Quality seminar, Soil health and Forage 
species, Pasture seminar and Pasture walks, and 
pasture rotation seminars offered by international, 
national and local agricultural specialists are well 
attended and provide a forum for producers 
to better manage the Island=s sheep flocks.

Under the Growing Forward II Program producers 
may qualify for funding through the Agricultural 
Livestock Enhancement Program - Small Ruminant 
Enhancement Project (Sheep and Goats). 
Producers must be a paid member of the 
Association, have received a training session in 
a particular program and possess a premises 
identification number. Programs offered under 
Growing Forward II are Genetic Enhancement, 
Flock/Herd Health Initiatives, and Feed Efficiencies 
Initiatives. This project is designed to encourage 
and continues to offer PEI sheep/goat producers 
incentives and assistance to achieve superior 

quality genetic stock, to encourage the use of 
flock/herd health protocols as a method of 
disease prevention and to implement initiatives 
which may lead to increased feed efficiency. 

Reported last year - a project which the Atlantic 
Veterinary College is conducting under contract 
by the PEI Sheep Breeders= Association received 
approval and is underway. Increasing Perinatal 
Lamb Survival in Island Sheep Flocks= research 
goal is to enhance the profitability and diversity 
of sheep production systems in PEI, so as to 
take advantage of seasonal markets and the 
high demand for local product. The research is 
especially interested in nutritional management 
of ewes and how it relates to lamb survival. 
Blood, fecal, and forage samples will be collected, 
and post mortem examinations of every dead 
lamb will be conducted, where possible. It is 
anticipated that approximately forty sheep 
farms will participate in the study. A farm is 
presently being used to test project procedures 
with the main study taking place over the late 
2014 and 2015 lambing season. Five sheep 
farms are presently involved in the fall lambing 
season. Patterns of perinatal lamb loss and its 
effect on production will be identified. Lamb 
morbidity and mortality acquired through 
on-farm trials will be benchmarked against 
industry standards. From these data critical 
management points in production will be inferred.

The PEI Sheep Breeders Association is very 
appreciative of the support from provincial 
specialists, Atlantic Veterinary College professionals, 
respective laboratory staff, agricultural guest 
lecturers, and financial assistance through 
provincial and federal government programs.
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• 2013 saw national decreases in memberships 
(-6%), registrations (-6%) and transfers (-1%)

• The BC Purebred Sheep Breeders’ Association 
hosted the 2013 All Canada Classic in 
Barriere, BC. 239 animals sold with an 
average price of $451 for ewes and $613 for 
rams. Both the top-selling ewe ($1400) and 
the top-selling ram ($3400) were Suffolks. 

• The Purebred Sheep Breeders of Ontario 
hosted the 2014 All Canada Classic in Ancaster, 
ON.  301 animals sold with an average price 
of $497 for ewes and $681 for rams. The 
top-selling ewe was a Dorset for $1900 and 
the top-selling ram was a Suffolk for $3000. 

• Sponsored the Royal Agricultural 
Winter Fair, Agribition and provincial 
level 4-H events in 8 provinces

• Awarded a $500 CSBA scholarship 
to Tamara Snook of Oxford, NS and 
created a $25,000 Lifetime Scholarship 
Fund to support ongoing scholarships

• Provided purebred specific promotional 
materials to all provinces (pull-up banners, 
pens, pins, pamphlets, breed books, 
conformation books, GenOvis course)

• Supported research projects in 
Nova Scotia, Ontario and Alberta

• Co-applied with CEPOQ for the study 
on the “Genetic Variability of Canadian 
Sheep Breeds Using Pedigree Information”

• Partnered with CEPOQ and OSMA in the 
ongoing support of GenOvis, Canada’s 
genetic evaluation program for sheep

• Assisted with making the Shearwell 
CSIP Double tags avai lable for 
registration of purebred sheep

• Advocated to maintain the Animal 
Pedigree Act in its current form

• Confirmed parentage by DNA-testing every 
500th animal submitted for registration

Canadian Sheep Breeders’ 
Association (CSBA)
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• Eric Bjergso, CCWG General Manager 
attended the 26th China International Wool 
Trade Fair and Information Conference 
which was held in Nanjing from September 
12th – 14th, 2014. Over 500 representatives 
from more than 20 countries around 
the world attended this annual event. 
Canadian wool was again on display and 
over 500,000 pounds was contracted 
for prompt shipment and forward sales.

• Officially opened the newly renovated 
CCWG Livestock Supplies and Equestrian 
Centre at Carleton Place, Ontario

• For the fiscal year ending February 28, 
2014 the co-operative recorded gross 
sales of just under 8.2 million. The Board 
of Directors authorized a dividend payment 
of 7% to the shareholders of record date 
December 31, 2013 and 5 cents per 
pound to the Shareholder Wool Shipper 
Loyalty Reward Program (SWSLRP). Full 
details on these programs can be found 
on the company website www.wool.
ca. Wool volume increased by 1% in 
2013/14 compared to the previous year.

• In other news the Board of Directors approved 
plans that were unveiled to construct a new 
modern and efficient branch location at 
the Broxburn Agricultural Business Park 
which is located just outside the city of 
Lethbridge. The 14,000 square foot structure 
will be built on a 1.3 acre site comprising 
warehouse, retail and office space. The 
project will be commencing following the 
sale of the company’s current property 
situated at 918-1st Ave South in Lethbridge.

• At the AGM the Board of Directors 
approved the following amendment 
to the articles of the co-operative.

• Constitution Amendment / CCWG Director 
Representation - The CCWG Board of 
Directors is increased to eleven elected 
directors with the director representation 
for the province of Québec increased 
from one to two elected directors, with 
a provincial boundary to be established 
by Ordinary Bylaw. Québec director 
representation will be defined as one 
director representing Québec East and 
one director representing Québec West.

• In addition to our traditional wool markets 
which consists of China, USA, India and 
domestically, we have also successfully 
marketed Canadian wool this year to a large 
combing mill in Czech Republic. This gives 
us an excellent opportunity to offer our 
graded and objectively measured wools to 
a wide range of potential buyers in different 
countries. We continue to upgrade our 
wool handling equipment to improve our 
overall efficiency. Another new high density 
wool press with automatic conveyor feed 
will be installed at our Carleton Place wool 
grading facility later this fall, replacing an 
older baler that has now become redundant. 
In terms of wool grading, Jim McNeely our 
long time Wool Superintendant continues 
to train Pat Lamothe and Nathan Pappas-
Barabe as our apprentice wool graders 
and they are making good progress.

• We are pleased to be the delivery partner 
and a supporter of the Campaign for 
Wool (www.campaignforwool.org), (www.
princescharities.ca) which came to Canada 
for the first time in 2014. It is hoped 
that this wool promotion will become 
an annual event and we look forward to 
participating. The purpose of the campaign 
is to encourage collaboration between an 
international community of woolgrowers, 
major fashion designers, retailers, 
manufacturers, artisans and interior designers.
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• Major sponsor for numerous sheep related events during the year including the All 
Canada Sheep Classic, Holstein Sheep Shearing Competition, Master Shepherds Course, 
Outstanding Young Farmers, Royal Agricultural Winter Outstanding Young Farmers, 
Royal Agricultural Winter Fair and the Canadian Campaign for Wool to name a few.

• Working closely with ear tag manufacturers, the CSF and provincial sheep organizations in support of the CSIP.

• CCWG websites, www.wool.ca, www.premier-choix.ca and www.realwoolshop.
ca have been upgraded along with new user fr iendly e-commerce in 
English and French and we have also expanded our social media platform.

• Helped organize and supported shearing schools in western and eastern Canada in 2014.

Atlantic Margarete Zillig, Scotch Village, NS
Shearer: Ian MacNearney

Québec Ferme Léoflora Inc, Marieville, QC
Shearer: David St-Onge

Ontario

John & Eadie Steele, Shepherd’s Choice Breeding Stock, 
Norwood, ON

Shearers: Don Metheral, Gerald Gemmill, Terry Spicer, David 
St-Onge

Brian Wintonic, Lansdowne, ON
Shearers: Don Metheral, Gerald Gemmill

John Anderson, Highgate, ON
Shearer: Calvin Russell

Manitoba

Martin Fedderson, Edwin, MB
Shearer: Louis Bisson

Richard Payment, Fisher Branch, MB
Shearer: Cliff Metheral

Saskatchewan

Lysle Ching, Rockglen, SK
Shearer: Cliff Metheral

Helen Schmidt, Consul, SK
Shearer: Cliff Metheral

Pituley Livestock Inc., Rockglen, SK
Shearers: Matt Knelsen, Jeremy Pituley, Joe O’Donohue

Alberta 
Range

Raley Farming Co. Ltd., Cardston, AB
Shearers: Raley Farming Co. Ltd.

Bruce Murray, Lethbridge, AB
Shearers: Wilson Colony Shearers

Alberta 
Domestic

Paul & Viola Preston, Vauxhall, AB
Shearers: Dave Carlson, Paul & Allison Preston

Rod & Bernadette Nikkel, Pickardville, AB
Shearers: Chris, Tom & Ed Hover, Sunny Bend Colony

British                        
Columbia 

Winstone Skafte, Goodlow, BC
Shearer: David Cadsand

Dennis Gellings, Dawson Creek, BC
Shearers: South Peace Colony Shearers

National Wool Certificate of Merit Recipients 2013



Canadian Sheep Federation Board of 
Directors

Phil Kolodychuk (AB)
Chairman

This is Phil’s fifth year on the CSF board. Phil, along with his wife and children have 
raised lambs in Bluesky, Alberta for the past 13 years. Phil also works off the farm. 
“I got involved to better my knowledge of the national sheep industry,” he says. Phil 
hopes to influence other producers to keep involved in their industry.

Rob Scott (ON)
Vice-Chairman

This is Rob’s third year on the CSF Board. He has owned Bridged Creek Farm in 
Brantford, Ontario since 1992 and now runs it with his youngest son Matthew 
and wife Joanne. They farm a flock of 300 commercial ewes with a strong Dorper 
influence and a herd of Texas Longhorn cattle.  A new venture into a feed lot has 
the current annual capacity to finish 2000 lambs with plans to expand within the 
next year.

Cathy Gallivan (NB) 
Secretary

This is Cathy’s second year on the CSF board. She has been involved with the 
Canadian sheep industry since 1975, when she got her first summer job on a sheep 
farm in Nova Scotia. Since then she has lambed sheep, taught college courses 
in sheep production and worked as a government sheep specialist in Alberta, 
obtained M.Sc. and PhD degrees in Animal Breeding and Genetics, and served as 
Secretary-Treasurer of the Canadian Sheep Breeders’ Association. Cathy returned 
to her family’s farm in Deerville, New Brunswick, in 2005, where she keeps a small 
flock of Shetland sheep, from which she sells freezer lambs, breeding stock and 
raw and processed wool. Cathy has been the publisher of Sheep Canada magazine 
since 2000.

Barbara Johnstone Grimmer (BC)
Treasurer

This is Barbara’s sixth year on the CSF board and she is serving her third term on the 
Executive. She grew up on a purebred sheep farm, and currently has a commercial 
flock in the southern Gulf Islands with her husband Glenn. Barbara, a Professional 
Agrologist, is a ruminant and monogastric nutritionist. She studied agriculture at 
UBC, nutrition at Texas A&M and also at University of California (Davis). She is past 
president and currently the CSF Director of the BC Sheep Federation, a producer 
member of the BC Abattoir Association and a director of the Inter Island Sheep 
Breeders Association.
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Bill Gibson (AB)  
This is Bill’s fourth year on the CSF board. He has been raising sheep for 
38 years. He and his wife, Lorna, and daughter, Maryellen, run Windpatch 
Farm near Tees, AB, where their goal is to market 500 lambs per year. He’s 
committed to representing Alberta shepherds at the CSF board table and is 
particularly interested in addressing labour shortages, improving shepherd 
education and standardizing animal welfare rules across the country.

Bill feels that CSF’s greatest value is providing the industry the ability to speak 
with a unified voice. “That’s how we get government’s attention and get things 
done.” He believes CSF can play a key role in influencing rules governing foreign 
workers who seek to become shepherds and shearers in Canada.
When he’s not tending the flock, you’ll find Bill tinkering with one of the antique 
tractors he collects on his farm.

Arlette Seib (SK) 
This is Arlette’s first year on the CSF board. She lives in a rolling hills area of 
east central Saskatchewan. She and husband Allen, reclaimed worn out crop 
land by seeding everything back to grass and running livestock. Together they 
enjoy life on a grass based operation with several hundred commercial ewes.  
They rely heavily on stock dogs and guardian dogs which Arlette has a deep 
passion for. On the side Arlette is an artist and also enjoys writing.

Herman Bouw (MB)
This is Herman’s third year on the CSF board. He and his sons lamb approxi-
mately 300 ewes annually. Their primarily grass-fed lamb operation utilizes 
Rideau and Canadian Arcott, Texel and Ile de France genetics. Actively involved 
as a director for the Eastern region of the Manitoba Sheep Association, he has 
a keen awareness of the need for producers to work together for industry 
improvement. Past involvement in church leadership has also helped shape 
his perspective.

Beth Densmore (NS) 
This is Beth’s second year on the CSF board. Beth and her husband Ron, 
purchased his family dairy farm in 1989. They milked cows until Dec. 2007. 
At that time Ron started his book keeping business and Beth planted a 2.5 
acre vineyard and added a flock of 40 commercial ewes, which has increased 
to 130 ewes over the years. Beth is past president of the NS Federation of 
Agriculture, Past President of the Atlantic Federations of Agriculture and in 
her third year as President of the Sheep Producers Association of NS. Beth 
and Ron have three children, all with careers outside of agriculture.

Harry Elsinga (PE) 
This is Harry’s first year on the CSF board. Harry & Vickie Elsinga, along with 
their daughters Madison and Makayla, operate Brookwater Farms in the New 
London area of PEI - one of the most beautiful areas of the province. Harry 
& Vickie have been raising purebred, registered Rideau Arcott sheep since 
2010 and are currently members of the Ontario Sheep Health Maedivisna and 
GENOVIS Program. Their flock has grown to 140 head of registered Rideau 
Arcotts and their breeding program relies on the use of high EPD rams.  Harry 
is a Director and vice-president of the PEI Sheep Breeders’ Association.
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Message from the Executive Director
This past year was both quite successful and busy for the Canadian Sheep Federation (CSF). 
We hit a number of milestones by wrapping up some big projects. The release of the Code of 
Practice for the Care and Handling of Sheep in December, 2013, meant the completion of a 
lot of hard work by producers, the National Farm Animal Care Council and the CSF alike. The 
Code Development Committee carefully deliberated on what now represents a workable, gold 
standard for animal care in Canada. 
 
The CSF Board has approved the idea of integrating the CSF’s assurance programs into one 
easy to follow program. The CSF’s Staff Advisory Committee, made up of staff members from 
provincial organizations, consulted on the concept of integrating the newly released Sheep 
Code and the existing National Sheep On-Farm Biosecurity Standard into the Farm Safe Food 
Practices (FSFP) Program, Canada’s sheep and lamb industry’s on-farm food safety program. By 
combining the 3 existing stand-alone programs into one, the CSF can provide producers with 
one-stop training for these important components. This one-stop shop of valuable manage-
ment tools will allow producers access to training in assurance systems that help further their 
viability in an increasingly demanding market place.

The National TSE Eradication Plan wrapped up at the end of 2013, culminating in the comple-
tion of a Scrapie Eradication Strategic Plan. This strategic plan plots a path to scrapie eradi-
cation that will save producers the losses resulting from scrapie investigations and help the 
industry regain lost markets. It’s easy to lose track of why we want to eradicate scrapie, but 
it’s important to remember the impact that the disease has had on how this industry does 
business. Continuing our scrapie control and eradication efforts will be important to the long-
term sustainability of the industry.

Our organization has spent a lot of time discussing traceability with producers and other stake-
holders, both this past year and the past decade. The federal government launched a new round 
of traceability consultations in 2013 and the CSF has dedicated a significant amount of time to 
collaborating on a national traceability system. After so much time talking about traceability, 
it gets easy to become complacent. But with suggestions that new regulations could come 
into force in 2016, it’s important to keep to task and make sure that what is finally written into 
law is a system that works for producers. You’ll hear a lot about traceability from the Board of 
Directors in the coming year, and that’s because we need to engage everyone in developing a 
sustainable program for the sheep industry.

The CSF Board will continue to address the tough issues in support of producers and we will 
continue to supply the industry with the tools it needs to thrive. Here’s to another promising 
year for the Canadian sheep industry.

Corlena Patterson
Executive Director
Canadian Sheep Federation
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Phone: 613-652-1824 or 1-888-684-7739

Fax: 613-652-1599

130 Malcolm Road

Guelph, ON

N1K 1B1

www.cansheep.ca

Financials were not available at the time of printing.


